TrustSeal: E-commerce Integrity Assurance
App

A mobile app dedicated to ensuring trustworthiness in e-commerce transactions by verifying sellers and
transactions.

Niche: Ecommerce Retail Product: Mobile App Overall Score: 88 /100

Audience B2B2C

Monetization Subscription Freemium

Budget Medium
Competition Medium
Region Global

6-Dimension Score

Found 246 data points across 4 source(s). Average engagement: 491.4 per

Demand 80
post.

77/246 data points (31%) express negative sentiment. Average negative
intensity: -0.55. Top complaint keywords: useless, getting unexpected errors,
critical errors, crashes frequently, 2026 still fails. Found 3 explicit unmet-need

Gap expressions. Sample complaints: "hich is beyond frustrating. | can't find my
installments list AGAIN."; "azon provides you, because it doesn't exist
anymore...Thank you google, ill be u"; "tives in 2025? Whether you're frustrated
with high fees, sudden account holds, o".

Trend - Interest is rising. 100% of data points are from the last 30 days. Current interest
ren is 26.0/100 (peak: 100.0/100). Google Trends flags this as a breakout topic.
236 direct competitor(s) identified. Average competitor rating: 1.3/5. Top player
Competition holds 3% of market reviews. Identified gaps: High user frustration signals
unmet needs, Cross-platform demand validated, Rising interest trend.

Similar products show ~$141/month revenue. Competitors charge ~$10/month

Monetization o
on average. Suggested model: subscription.

Estimated build complexity: medium. Product type: mobile_app. Data handling

Feasibili .
easibility complexity: moderate.

About the Idea Score. The overall score is a calibrated composite of the six dimensions — weighted by
their relative importance for go-to-market viability, then mapped onto a user-readable 0-100 scale. Higher
is better. Treat scores as directional, not absolute.




Problem Statement

The e-commerce landscape is increasingly plagued by scams and deceptive practices, as highlighted by user
complaints about false pricing and app malfunctions. Users have expressed frustration over app reliability and
concerns over scams, with an average sentiment of 0.00 indicating significant dissatisfaction. This indicates a
clear need for a solution that enhances trust, transparency, and reliability within e-commerce platforms,
particularly for users who are wary of scams or poor service.

Key Features (from scraped demand signals)
« Seller Verification System

* Transaction Integrity Checks

» User Review Integration

» Scam Alert Notifications

» Secure Payment Solutions

Target Audience

* Primary: e-commerce sellers looking to build trust. Secondary: consumers seeking reliable shopping
experiences.

Competitor Map

Competitor What they do Gap from this idea's POV

Trustpilot A review platform that helps Trustpilot lacks comprehensive transaction
https://www.trustpilot.com consumers make informed decisions verification, which TrustSeal can provide to
freemium based on user reviews. enhance trust.

Scamwatch A government service that provides Scamwatch only educates users on scams
https://www.scamwatch.gov.a information on scams and how to but does not offer proactive measures for
u avoid them. e-commerce transactions.

free

eBay's Buyer Protection A service providing refunds for eBay's solution is reactive, while TrustSeal
https://www.ebay.com/help/b buyers who experience issues with offers proactive verification to prevent
uying/returns-refunds/buyer-p their purchases. scams before transactions occur.
rotection?id=4248

low ($)

Zalando An online fashion retailer known for Zalando focuses on products but lacks a
https://www.zalando.com its wide range of brands and styles. system to assure customers of seller

unknown integrity across platforms.



PayPal Buyer Protection A service offered by PayPal that PayPal's protection applies to transactions

https:/iwww.paypal.com/us/w protects buyers when they make a but does not verify seller legitimacy
ebapps/mpp/buyer-protection purchase. beforehand.
unknown

$ MONETIZATION APPROACH

Model Model Budget Audience
Subscription Freemium Medium B2B2C

A subscription model could be implemented for sellers seeking verification and trust badges, while offering a
freemium model for users accessing basic verification features. This approach taps into the growing demand
for secure shopping experiences.

# ESTIMATED BUILD COMPLEXITY

LOW MEDIUM HIGH

MEDIUM - Developing robust verification processes and user-friendly interfaces will require significant
resources.

{} SUGGESTED TECH STACK

Layer Recommendation

Mobile React Native (Expo) or Flutter

Backend Supabase or Firebase

Database Postgres (Supabase) or Firestore

Push OneSignal or Firebase Cloud Messaging
Analytics PostHog + Sentry

Distribution App Store + Play Store + EAS Build

Why this stack: Cloud services for backend stability, machine learning algorithms for fraud detection, and mobile app
development frameworks like React Native to ensure cross-platform accessibility. These technologies will ensure a
robust and user-friendly experience.

How this idea was discovered



This idea was surfaced by Unbuilt Lab's automated scanner from 12+ rich and trusted public data sources.
The raw signal was clustered, sentiment-analysed, and scored on the six dimensions above. Supporting
evidence is available in the live in-app report — click any dimension to drill into the underlying data points.



